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Research Project Background and Design 

Background 

In order to understand the interest in and economic feasibility of 

a new, brick and mortar bookstore and local potential customers 

in Spokane’s University District, Paper Sky Book Seller, Ltd. has 

decided to survey local residents. The management team is 

working with two Paper Sky communications and research 

experts, Shannon Blood and Courtney Stenson, to help with that 

process. Blood and Stenson will create, test, modify, and send 

out a pre-notification letter, cover letter and questionnaire, and 

complete sample calculations related to their effort.  

 

According to The UD, a recent publication from Spokane 

University District (www.spokaneuniversitydistrict.com), the possible bookstore location is adjacent to the well-

established Downtown area and spans both sides of the Spokane River (Downtown Spokane University District). It 

encompasses several key partners and three university campuses. Each university campus has their own book store, 

which will be in direct competition with Paper Sky.  

 

Paper Sky management decided to purchase a probability-based sample of Spokane residents  living within 12 miles of 

the proposed location and who fit the general residential demographics Paper Sky plans to target. A probability sample 

means that “researchers have selected samples in a random way so that each member of a population has an equal 

chance, or probability, of being included in a sample.” (Making Research Decisions: Sampling, Chapter 6, pg. 101)  

Paper Sky management will conduct a regular mail survey of local residents because it allows the company to save 

money, provides higher quality research (fewer coverage errors and increased external validity), and information 

provision. Paper Sky understands that a regular mail survey will take longer than other survey options, but are willing to 

Downtown Spokane University District Map 

http://www.spokaneuniversitydistrict.com/
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accept that fact because time is not a driving factor and regular mail surveys offer better accuracy and higher external 

validity.  (Making Research Decisions: Survey Research, Chapter 10, pg. 4) 

 

Paper Sky already has information and experience regarding student book and related purchasing behavior, therefore 

the primary focus is on consumers who spend above $55.23 per year in bookstores. The following table has above-

average book spending habits, as reported by the U.S. Small Business Administration.  

 

Demographic % Above National Average Spent on Books 

People who own or rent houses ages 45-64 12%-24% 

Married couples, no children at home 23% 

Married couples, school-aged or older children at home 33-40% 

Households in the West 41% 

College grads (Bachelor’s) 60% 

Master’s, Doctorate, or other advanced degree 156% 

 

Design 

Prior to launching the survey, Blood and Stenson worked with the Paper Sky management team to identify the goals and 

objectives of this project. The ultimate goal of Paper Sky is to open a successful brick and mortar bookstore. The 

Spokane University District Paper Sky Research Project objectives in achieving that goal include distributing a regular 

mail survey to determine: 

 

1. How potential Paper Sky customers currently purchase books and e-books. 

2. What an ideal bookstore experience looks and feels like for potential customers. 

3. If the proposed location for a Paper Sky Book Sellers, Ltd. will serve those willing to spend more than the 

national average in a book store. 

4. The importance of community involvement by the business to the potential customers. 

5. Other goods and services potential customers would be interested in as part of the brick and mortar 

bookstore experience. 
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The survey will address general topic areas such as e-book and printed book purchasing habits, bookstore experiences, 

shopping experiences, and demographics. These topics will help us learn what people want or need from a potential 

bookstore in the University District. Demographic questions will help understand the purchasing power of potential 

customers. The following briefly outlines the design of the research project: 

 

Step 1: Sample Procedures and Survey Methodology  

As previously stated, Paper Sky will purchase a probability based sample of potential survey participants. The 

company providing the probability-based sample ensures that individual identifying information such as names 

of household residents are scrubbed from the data, leaving only a list of residential addresses in the target area. 

The sample will be coded by number, not resident name, to ensure anonymity. Survey participants will live 

within 12 miles of the potential Paper Sky store. Ultimately, Paper Sky’s target consumer is one that spends 

more than the average book store customer. Based on the table provided above and the University District map 

(also above), our sample has the greatest chance of reaching potential customers that fit the desired population, 

such as home owners, college graduates, and professionals with advanced degrees. After reviewing census tract 

data of the target neighborhood and Spokane, it was decided to provide the survey only in English  

(http://quickfacts.census.gov/qfd/states/53/53063.html ). 

 

Step 2: Communication and Survey Design and Testing 

Blood and Stenson will draft and test a pre-notification letter, a survey cover letter, and survey questionnaire. 

The pre-notification letter will be brief, and pique participant’s interest in the survey. The cover letter will 

explain what the survey is about, who is sponsoring the study, and will convince the respondent that their 

feedback will help Paper Sky company make good, informed decisions prior to opening a store in the University 

District. To entice participation, the cover letter will mention that participants who return the completed survey 

will be eligible for a $100 Visa gift certificate. The questionnaire will be clearly and simply worded, elicit honest 

and reliable answers, and keep the respondent interested. (Making Research Decisions: Chapter 11, 

Questionnaire Design, pg. 217). Ideally, we want the questionnaire to take no longer than 15 minutes to 

http://quickfacts.census.gov/qfd/states/53/53063.html
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complete. If feedback from our pretesting indicates that it takes more than 15 minutes, Blood and Stenson will 

reevaluate questions. Feedback will also provide input on questionnaire structure, ease of use, complications 

related to questions, and any frustrations. Blood and Stenson will modify the questionnaire based on pilot test 

group responses. 

 

Task  Date 

Receive/review sample lists provided by vendor. This includes a data 
scrub to check for incomplete addresses, duplicates, etc. 

Four weeks prior to 
survey launch 

Draft and pilot pre-notification letter, cover letter, and survey 
questionnaire 

Three weeks prior to 
survey launch 

Revise pre-notification letter, cover letter, and survey questionnaire Two weeks prior to 
survey launch 

Mail pre-notification letters One week prior to survey 
launch 

Mail survey packet (including  cover letter, questionnaire, pre-
addressed/pre-stamped return envelopes) 

Launch survey 

 

Step 3: Data Collection, Analysis and Reporting  Results 

Blood and Stenson will monitor data collection to help ensure complete and correct data. Blood and Stenson will 

track returned surveys against the provided probability-based sample, and cross check data entry of returned 

surveys into the prepared excel spreadsheet prior to analysis.  Blood and Stenson will analyze and interpret the 

completed data sets. This process will take time as we’ll look for errors, missing answers, and any 

inconsistencies that reveal a lack of uniformity among responses. We will not need to code any answers because 

we are not using open-ended questions in our questionnaire.  Blood and Stenson prepare the analyzed data into 

high-level summary reports. This simply means making the numbers understandable for Sky Paper management. 

It is possible that as data is analyzed and interpreted, management may ask additional questions. If budget 

allows, focus groups could provide additional qualitative data to add to the understanding of the potential 

market.  
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Draft Pre-notification Letter, Cover Letter and Questionnaire 
 

 

 

Draft Pre-notification Letter  

 

 

July 7, 2014 

 

Paper Sky Book Sellers, Ltd. 

P.O. Box 326 

Spokane, Washington 98749 

 

 

Dear Resident: 

 

Paper Sky Book Sellers, Ltd. wants to hear from you!  

 

We’re considering locating a new book store in your neighborhood, University District. You live in a growing, dynamic, 

and diverse community, and we want to be a part of it. But before we decide, we want to hear from our potential 

customers who know the community best. That’s you! 

 

Sometime next week, you’ll receive a survey questionnaire from us. It shouldn’t take long to complete the survey…only 

about 15 minutes. Yes. We’ll keep your information confidential, too. 

 

We’re looking forward to hearing from you. 

 

Thanks in advance. 

 

Shannon Blood and Courtney Stenson 

www.papersky.com 

 

  

http://www.papersky.com/
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Draft Cover Letter 

 

 

 

July 14, 2014 

 

Paper Sky Book Sellers, Ltd. 

P.O. Box 326 

Spokane, Washington 98764 

 

 

Dear Resident: 

 

You are invited to participate in a special mail survey about your e-book and traditional book buying experiences. Your 

responses will help guide future business decisions related to a potential new book store in Spokane’s University District. 

To make it easy for you our company, Paper Sky Book Sellers, Ltd., has provided you with a packet of information that 

contains the survey, a consent form, and a pre-stamped/pre-addressed enveloped you can mail back. 

 

The mail survey should take about 10-15 minutes to complete. All your responses are confidential, no response will ever 

identify you. 

 

Please complete the survey on the following pages and return it in the pre-addressed and stamped envelope. When we 

receive your survey we will enter your name in a drawing to receive a $100 Visa gift card certificate. Yes, we think your 

feedback is that important. 

 

Thank you for your time. 

 

Shannon Blood and Courtney Stenson 
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Draft Questionnaire 

 

This section asks questions about your shopping experiences and preferences. We’re interested in knowing what you 
like and what you expect. Please place an “x” in the box or boxes that best answer the question.   
 

1. How do you decide where you will shop? (Choose top two.) 
How close the store(s) are to where I live 
The variety of stores 
Good parking options 
The atmosphere (meaning, I like the vibe/aura/surroundings in downtown Spokane) 
Public transportation options 
Walking/biking friendliness 
Cost 

 
2. I do most of my shopping within 5 to 10 miles of my neighborhood: 

Yes 
No 

 
3. How important are the following items to you when you shop?  

(1 = Not important through 5 = Very important) 
a. The staff is professional 

1   2   3   4   5 
b. The staff is knowledgeable 

1   2   3   4   5 
c. The staff is helpful 

1   2   3   4   5 
d. The store offers a good variety of products 

1   2   3   4   5 
e. The store offers a high quality of products 

1   2   3   4   5 
f. The products are reasonably priced 

1   2   3   4   5 
g. There is free and convenient parking 

1   2   3   4   5 
h. It is near public transportation options 

1   2   3   4   5 
i. It is open evenings and weekends, as well as Monday-Friday 

1   2   3   4   5 
 
This section asks questions about your habits and choices in purchasing books and e-books on-line and in brick and 
mortar bookstores.  
 

4. Do you buy books from on-line vendors (ex., Amazon, Ibooks)? 
Yes 
No 

5. Is there a local bookstore in your neighborhood (such as Barnes and Noble or a local independent bookseller)? 
Yes 
No 

6. On average, how often do you visit your local bookstore? (Choose one.) 
Weekly 
Monthly 
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Twice per year 
Not once in the last year 

7. On average, how often do you visit your local library? (Choose one.) 
Weekly 
Monthly 
Twice per year 
Not once in the last year 

8. How much time do you generally spend in a bookstore when you go to one? (Choose one.) 
Just run in and out 
Browse for at least a half hour 
Over an hour 
I lose track of time in bookstores 

9. What would create a welcoming environment in a bookstore for you? (Choose all that apply.) 
Café and deli section 
Seating areas for small group discussions 
Private areas for solitary reading 
Children’s reading and play areas 
Community activities, such as book clubs, story hours, writer’s groups 

10. What products would you buy in a bookstore? (Choose all that apply.) 
Print books 
E-readers 
E-books 
Games 
Calendars 
Magazines or other periodicals 
Specialty book and reading themed gift items (t-shirts, mugs, bookmarks, etc) 
Writing supplies (journaling notebooks, pens, notecards) 
Specialty foods (chocolates, pastries, coffee, tea, etc) 

11. When you go to a book store do you have a specific purchase in mind, or do you browse until you find what you 
want? 

Specific purchase 
Browse 

12. How many books have you read in the past year? (Choose one.) 
None 
One 
Between two and five 
Between six and ten 
More than 10 

13. What is your primary source of information about books you would be interested in reading? (Choose up to 
three.) 

Facebook 
Twitter 
Goodreads 
Author websites 
Author newsletters 
Retail sites 
Review sites 
Reader blogs 
Friends/Word-of-mouth 

14. What types of books do you prefer to read?  (Choose up to three.) 
Paperback books 
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Hardback books 
E-books 
Audio Books 
Periodicals (magazines, trade journals, etc) 

15. How often do you buy print books? (Choose one.) 
Weekly 
Monthly 
Twice per year 
Not once in the last year 

16. What do you consider reasonable to pay for a print book? (Choose one.) 
Less than $5 
Between $5-$10 
Between $10-$20 
If I want the book, I don't care what the price is 
I do not pay for books. I get them from my local library or people I know. 

17. Do you subscribe to any of the following services for information about free or reduced-price books? (Check all 
that apply.) 

BookBub 
Pixels of Ink 
Kindle Fire Department 
Other 
None 

18. Do you buy secondhand books? 
Yes 
No 

19. Would you take part in a book trade-in program for credit towards future book purchases? 
Yes 
No 

20. Would you be interested in participating in a community book donation and literacy program?  
Yes 
No 

21. Do you own an e-reader? 
Yes 
No 

22. What e-reader do you own? (Choose one.) 
Barnes & Noble Nook 
Kobo E-Reader 
Sony Reader Daily Edition 
Amazon Kindle 
Ectaco jetBook 
I do not own an e-reader 
Other 

23. Where did you buy your e-reader? (Choose one.) 
Specialty store 
Retail outlet 
Bookstore 
Other 
I am part of an e-reader lending program through the local library. 

24. How often do you buy books for your e-reader? (Choose one.) 
Weekly 
Monthly 
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Twice per year 
Not once in the last year 

25. What do you consider reasonable to pay for an Ebook download? (Choose one.) 
$.99 or less 
Between $.99 and $2.99  
Between $2.99 and $4.99  
If I want the book, I don't care what the price is 
I do not pay for ebooks. I wait until they are available for free and download them then.  

26. If you buy audio books, how many have you purchased in the past year? (Choose one.) 
Fewer than five 
5-10 
10-20 
I don't buy audio books 
I get them from my local library or people I know. 

 
This section asks questions about you. This information helps us match community interest and preferences to 
location, goods and services. The data you share with us will not be used to personally identify you, and will not be 
passed on to anyone else.  
 

27. What year were you born? 
 (ex. 1982) 

28. What is your gender? 
Male 
Female 

29. Are you currently: (choose one) 
Single 
Married 
Widowed 
Divorced 
Separated 

30. Your highest completed level of education is (choose one): 
Less than 8th grade 
GED or equivalent 
High school graduate 
Some college credit, no degree 
Trade/technical/vocational certificate 
Associate degree 
Bachelor degree 
Master degree 
Professional degree 
Doctorate degree 

31. Are you currently? (Choose one.) 
Employed full-time 
Employed part-time 
Self-employed 
Looking for work 
Active military service 
Retired 
Other 
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32. Which best describes your primary occupation? (Choose one.) 
Community volunteer 
Homemaker 
Full-time student 
Family business or farm 
Self-employed  
For-profit company or business  
Not-for-profit business or charitable organization 
Local government (city, county, etc.) 
State government  
Federal government  

33. Do you: (Choose one) 
Own your own home  
Rent your home 
Live in retirement housing 
Other 

34. What is your total annual household income? (Choose one.) 
Less than $25,000  
$25,000 - $50,000 
$50,000 to $75,000 
$75,000 to $100,000 
$100,000 to $150,000 
$150,000 or more 
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Results and Revisions for the Pre-notification Letter, Cover Letter, and Questionnaire 

We tested the pre-notification letter, cover letter, and questionnaire with ten people. Generally, the feedback was 

positive. Our pre-testers provided good comments and suggestions. In addition to picking up on a few typos, here are 

feedback highlights: 

 Length: The length of the survey was appropriate—most people completed the review in under 10 minutes.  All 

suggested that we don’t make the survey longer. We were glad to hear that the survey took less than 10 

minutes, because then it gives survey responders the chance to put the completed survey in the return 

envelope, still under our estimated 15 minutes. 

o Interesting comment: one responder said that asking for 15 minutes up front would turn most people 

off (too long of a time frame) and that we should say it is a five minute survey. The rationale behind that 

thought was that if someone was going to invest five minutes and they were not finished taking the 

survey, they would complete it anyway. 

 Pre-notification letter: With the exception of a few typos, there were no comments about the pre-notification 

letter. Generally, our pre-testers said it read well. 

 Cover-letter: There were a few comments on the pre-notification letter related to improved word choice.   One 

pre-tester suggested keeping the $100 Visa gift certificate drawing option, but add a modest $10 gift certificate 

for all survey takers. 

 Survey: As previously stated, we received good and helpful feedback from our pre-testers. 

o In the formatting of the survey, if you can chunk the types of books – ebooks, print books or audio books 

- and their follow-up questions into sections, that might make it easier for the person completing the 

survey to stay on task. 

o Switch question one and question two—it makes better sense. Or, delete question two because it 

doesn’t seem relevant. 

o RE: How many books have you read in the past year and answers . . . what is the significance to these 

breakdowns in numbers of books read? 
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o Make sure terms are consistent throughout survey—there were a few cases where we wrote “I” and not 

“You.” 

o Keep in mind other electronic devices as appropriate in the survey, such as Ipads, Iphones, Ibooks, etc. 

o Are you asking about a specific format of audio books: CDs, e-audiobooks, etc? 

o Include another introduction section between questions 4 and 26—the suggested spot would be right 

after question 12. 

o Modify question 22 so that if the responder answers no, they immediately skip to question 27. 

o Change minor words on a few questions. 

o Where did you buy your e-reader? Clarify the answers, i.e., Specialty store [these terms can be 

confusing/ambiguous - add examples here], Retail outlet [add examples here],  Other? [list or not list], 

and what about [did not buy (eg was a gift)] 

o Depending on location, some public libraries now have an ebook lending program.  Maybe include 

library language you have below.  Keep library options in the survey. 

o You might say more about what the literacy program is…so people can really determine if they would 

participate or not. 

o RE: How much time do you generally spend in a bookstore when you go to one? Since you are asking 

about time, why not use numbers of minute (<15 min, 15-45 min, 45-1 ½ hours, etc?) 

o RE: What is your primary source of information about books? (Choose one) – wondering why bookstore 

is not listed? What is the importance of this question?   

o Keep demographic information, but at least three pre-testers said they didn’t like any of the 

demographic questions, and three more said they specifically didn’t like question 29 (marital status) and 

33 (home ownership).  
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Revised Pre-Notification Letter, Cover Letter, and Questionnaire 
 

Revised Pre-notification letter. 

 

 

 
 

 

 

TELL US 
WHAT YOU 
THINK! 
What do you want in a local 
bookstore? 

 

 

 
 PAPER SKY BOOKSELLERS 

P.O. Box 326 Spokane, WA 99202 

A survey is coming soon to your 

mailbox. Tell us what you would like in 

a unique local bookstore experience. 

Your opinion counts! Return the survey 

and be entered in a drawing for a $100 

gift certificate. Thank you for your time 

and consideration! Questions? Call toll-

free: 1-800-111-2223. 
 

 PAPER SKY BOOKSELLERS, LTD 

www.papersky.com 
 

 

RESIDENT 
[Recipient Address] 

[City, ST  ZIP Code] 

 

  

http://www.papersky.com/
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Revised cover letter 

 

 PAPER SKY BOOKSELLERS, LTD 
 
July 14, 2014 
 
RESIDENT 
[Recipient Address] 
[City, ST  ZIP Code] 
 
Dear Resident: 
 
Paper Sky Booksellers, Ltd provides a unique, community-based bookstore experience. Currently, we own and operate 

four bookstores in eastern Washington, each tailored to the community’s interests and preferences. When Paper Sky 

Booksellers explores opening a bookstore, our first step is to get to know you and your community! After all, a 

bookstore is more than just a place to buy a book. It’s a place where people come together to share time, ideas, and 

connect. Paper Sky Booksellers prides itself on not only offering the finest in print and electronic books, but in taking the 

time to understand your preferences and interests.  

 

You are invited to participate in a special mail survey about your traditional book and e-book buying experiences. Your 

responses will help guide future business decisions related to a potential new book store in Spokane’s University District. 

The attached survey should take approximately 10 minutes to complete. All returned surveys will be entered in a 

drawing for a $100 gift certificate. Also, as a token of our appreciation, you will find a designer bookmark, yours to keep 

even if you choose not to take the survey.  

 

Please complete the anonymous survey on the following pages and return it in the pre-addressed and stamped 

envelope. Our research specialists, Shannon Blood and Courtney Stenson are available to answer any questions you may 

have. Please call toll-free at 1-800-982-3242. 

 

Thank you for your time. 

 

Paper Sky Book Sellers, Ltd. 

P.O. Box 326 

Spokane, Washington 98764 
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Revised Questionnaire  
 

NOTE: Questions in blue are modified from pre-test questionnaire feedback. 

 

This section asks questions about your shopping experiences and preferences. We’re interested in knowing what you 
like and what you expect. Please place an “x” in the box or boxes that best answer the question.   
 

1. How do you decide where you will shop? (Choose top two.) 
Closeness of stores to my home 
The variety of stores 
Good parking options 
The atmosphere (meaning, you like the vibe/aura/surroundings in downtown Spokane) 
Public transportation options 
Walking/biking friendliness 
Cost 

 
2. Do you do most of your local shopping within 5-10 miles of your neighborhood? 

Yes 
No 

 
3. How important are the following items to you when you shop?  

(1 = Not important through 5 = Very important) 
 
a. The staff is professional 

1   2   3   4   5 
 
b. The staff is knowledgeable 

1   2   3   4   5 
 
c. The staff is helpful 

1   2   3   4   5 
 
d. The store offers a good variety of products 

1   2   3   4   5 
 
e. The store offers a high quality of products 

1   2   3   4   5 
 
f. The products are reasonably priced 

1   2   3   4   5 
 
g. There is free and convenient parking 

1   2   3   4   5 
 

h. It is near public transportation options 
1   2   3   4   5 

 
i. It is open seven days a week, including evenings 

1   2   3   4   5 
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This section asks questions about your habits and choices in purchasing books and e-books on-line and in brick and 
mortar bookstores.  
 

4. Do you buy books from on-line vendors (ex., Amazon, Ibooks, Ebay)? 
Yes 
No 

 
5. Is there a local bookstore in your neighborhood, such as Barnes and Noble or a local independent bookseller? 

Yes 
No 

 
6. On average, how often do you visit your local bookstore? (Choose one.) 

Weekly 
Monthly 
Twice per year 
Not once in the last year 

 
7. On average, how often do you visit your local library? (Choose one.) 

Weekly 
Monthly 
Twice per year 
Not once in the last year 

 
8. How much time do you generally spend in a bookstore when you visit? (Choose one.) 

Just run in and out 
Browse for at least a half hour 
Over an hour 
I lose track of time in bookstores 

 
9. What would create a welcoming environment in a bookstore for you? (Choose all that apply.) 

Café and deli section 
Seating areas for small group discussions 
Private areas for solitary reading 
Children’s reading and play areas 
Community activities, such as book clubs, story hours, writer’s groups 

 
10. What products would you buy in a bookstore? (Choose all that apply.) 

Print books 
E-readers 
E-books 
Games 
Calendars 
Magazines or other periodicals 
Specialty book and reading themed gift items (t-shirts, mugs, bookmarks, etc) 
Writing supplies (journaling notebooks, pens, notecards) 
Specialty foods (chocolates, pastries, coffee, tea, etc) 

 
11. When you go to a book store do you have a specific purchase in mind, or do you browse until you find what you 

want? 
Specific purchase 
Browse and purchase a book 
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Browse and do not purchase a book 
 
Thanks for answering the first set of questions. We’re going to ask some more specific questions about your 
traditional book and ebook buying experiences and needs.  
 

12. How many books have you read in the past year? (Choose one.) 
None 
One 
Between two and five 
Between six and ten 
More than 10 

 
13. What is your primary source of information about books you would be interested in reading? (Choose up to 

three.) 
Facebook 
Twitter 
Goodreads 
Author websites 
Author newsletters 
Retail sites 
Review sites 
Reader blogs 
Friends/Word-of-mouth 
Academic requirement 
Front cover/Book jacket 

 
14. What do you prefer to read?  (Choose up to three.) 

Paperback books 
Hardback books 
E-books 
Audio Books 
Periodicals (magazines, trade journals, etc) 

 
15. How often do you buy print books? (Choose one.) 

Weekly 
Monthly 
Twice per year 
Not once in the last year 

 
16. What do you consider reasonable to pay for a print book? (Choose one.) 

Less than $5 
Between $5-$10 
Between $10-$20 
If I want the book, price does not matter. 
I do not pay for books. I get them from my local library or people I know. 

 
17. Do you subscribe to any of the following services for information about free or reduced-price books? (Check all 

that apply.) 
BookBub 
Pixels of Ink 
Kindle Fire Department 
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Other 
None 

 
18. Do you buy secondhand books? 

Yes 
No 

 
19. Would you take part in a book trade-in program for credit towards future book purchases? 

Yes 
No 

 
20. Would you be interested in participating in a community book donation and literacy program to help 

disadvantaged youth improve literacy skills, and provide affordable reading materials for elderly citizens?  
Yes 
No 

 
21. What e-reader device do you own? (Choose one.) 

Barnes & Noble Nook 
Kobo E-Reader 
Sony Reader Daily Edition 
Amazon Kindle 
Ectaco jetBook 
I do not own an e-reader 
Other 

 
22. Where did you buy your e-reader? (Choose one.) 

Specialty store (Apple store) 
Retail outlet (WalMart, Best Buy, Fred Meyer, etc.) 
Bookstore 
It was a gift 
I am part of an e-reader lending program through the local library. 

 
23. How often do you buy books for your e-reader? (Choose one.) 

Weekly 
Monthly 
Twice per year 
Not once in the last year 

 
24. What do you consider reasonable to pay for an e-book? (Choose one.) 

$.99 or less 
Between $.99 and $2.99  
Between $2.99 and $4.99  
If I want the book, I don't care what the price is 
I do not pay for ebooks. I wait until they are available for free and download them then.  

 
25. If you buy audio books, how many have you purchased in the past year? (Choose one.) 

Fewer than five 
5-10 
10-20 
I don't buy audio books 
I get them from my local library or people I know. 
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This section asks questions about you. This information helps us match community interest and preferences to 
location, goods and services. The data you share with us will not be used to personally identify you, and will not be 
passed on to anyone else.  
 

26. What year were you born? 
 (ex. 1982) 

 
27. What is your gender? 

Male 
Female 

 
28. Are you currently: (Choose one.) 

Single 
Married 
Widowed 
Divorced 
Separated 

 
29. Your highest completed level of education is (Choose one.): 

Less than 8th grade 
GED or equivalent 
High school graduate 
Some college credit, no degree 
Trade/technical/vocational certificate 
Associate degree 
Bachelor degree 
Master degree 
Professional degree 
Doctorate degree 

 
30. Are you currently? (Choose one.) 

Employed full-time 
Employed part-time 
Self-employed 
Looking for work 
Active military service 
Retired 
Other 

 
31. Which best describes your primary paid or unpaid work? (Choose one.) 

Community volunteer 
Homemaker 
Full-time student 
Family business or farm 
Self-employed  
For-profit company or business  
Not-for-profit business or charitable organization 
Government employee (local, state, federal, special district, etc.) 

 
32. Do you: (Choose one.) 
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Own your own home  
Rent your home 
Live in retirement housing 
Other 

 
33. What is your total annual household income? (Choose one.) 

Less than $25,000  
$25,000 - $50,000 
$50,000 to $75,000 
$75,000 to $100,000 
$100,000 to $150,000 
$150,000 or more 
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Survey Related Exercises 
 
5a. Change in response scales for five closed-ended survey questions. 
 

Do you do most of your local shopping within 5-10 miles of your neighborhood? 
Never 
Rarely 
Sometimes 
Often 
Always 

 
Do you buy books from on-line vendors (ex., Amazon, Ibooks, Ebay)? 

Never 
Rarely 
Sometimes 
Often 
Always 

 
On average, how often do you visit your local bookstore? (Choose one.) 

Never 
At least once per year 
Every month 
Every week 

 
Your highest completed level of education is (Choose one.): 

High school or less 
Some college courses 
Associates level or trade degree 
Bachelor of Arts 
Professional degree (Masters, PhD, MD, etc.) 

 
Are you currently? (Choose one.) 

Working full-time 
Working part-time 
Business owner 
Unemployed 
Other:_______________ 

 
 
5b. Change in both closed-ended question and response scales levels of measurement. 
 

Choose the amount of time that you spend in a bookstore when you visit.  
I don’t go to bookstores. 
Less than 15 minutes. 
About 30 minutes. 
More than an hour. 

 
Would you buy secondhand books? 

Never 
Maybe 
Always 



25 
 

 
How likely are you to participate in a book trade-in program for credit towards future book purchases? 

Not at all likely 
Somewhat likely 
Likely 
Very likely 

 
What age range best describes you? 

Under 24 
25-34 
35-44 
45-54 
55-64 
65+ 

 
Are you? 

Male 
Female 
Transgender 
Intersex 
Androgynous 

 
5c. Calculate the needed number of surveys to produce the following confidence level and intervals: 
 

1. 95% cl with a +/- 4% ci is 600.25 completed surveys 
2. 95% cl with a +/- 2% ci is 2401 completed surveys 
3. 99% cl with a +/- 3% ci is 1849 completed surveys 
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5d. Calculate the margin of error for completed surveys using a 95% confidence level: 
 
1. 425 completed surveys gives a ci of 4.7% 
2. 517 completed surveys gives a ci of 4.3% 
3. 652 completed surveys gives a ci of 3.8% 

 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5e. Potential research issues 

Regular mail surveys are low cost. Further, this particular research method allows Paper Sky Book Sellers, Ltd. to reach a 

widely dispersed sample population and gives the management team access lists for probability-based sampling. With 

regular mail surveys, we can reduce our coverage error, don’t have to worry about interviewer bias, and can provide 

survey takers a high degree of anonymity. Typically, mail survey yields: 

 50% response with the first initial request 

 +10% response with the second request 

 +10% response with the third request 

Paper Sky Book Sellers, Ltd. is increasing the odds of survey participation by providing incentives, including a pre-

notification letter, and a follow-up reminder.   
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Using a probability based sample, like this one, Paper Sky increases the response reliability and external validity—big 

benefits to the management team who are wanting to make sure the results are not biased. In other words, probability-

based samples are more trustworthy and that equals high external validity. According to Making Research Decisions: 

Formal Research Methods (Chapter 9), “When researchers us probability-based sampling methods and draw a sample of 

appropriate size, they help ensure that the behaviors and attitudes of sample members reliably represent the range of 

behaviors and attitudes found in a population…That is, survey results can be projected from a sample to a population 

with a certain level of confidence.” (pg. 166) 

 

A cautionary note to the management about this type of research method—there is no such thing as a perfect research 

method. While mail surveys offer plenty advantages, and for Paper Sky’s purposes is the right option, they are also slow 

to produce data, lack interview control (meaning anyone living in the house could fill out the survey), offer no question 

flexibility or explanation (which could lead to confusion), and typically have low response rates. If the survey has a low 

response rate, there is potential that nonresponse bias increases. 


